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THE MISSION

THE MISSION OF THE BLISS NETWORK is to connect community, offer meaningful
inspiration, and educate readers on real-world sustainable solutions. These tools
empower yoga teachers, studio owners and fitness enthusiasts to live with balance,
integrity, and vitality. We provide our advertising partners access to this vibrant,
engaged and trend-setting audience.

D) . . . 5. 9 . 5
1ts all about Bliss. Bliss is why we do yoga; it’s why we shop organic, go for a spa treatment,
get up for the sunrise, care about the planet and search for meaning.

LAYOGA FIND BLISS

B Build Brand Awareness B Expand your message
in the #1 Yoga Market to multiple cities

B Reach active, upscale B Engage with wellness
trendsetters enthusiasts

B Reach key influencers B Reach key influencers

B Reach over 400 yoga interested in food, home,
studio owners spa and practice

B Position yourself as the M Promote your events
leading Wellness and through newsletter and
Mindfulness brand social media

B Leverage success to help
build other markets

B High quality inbound
links from keyword rich
sponsored content
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OUR AUDIENCE

$808B

Micro-segments
in the luxury travel market
include global wellness
tourism, which is predicted
to grow 37.5 percent to

~ $808 billion
by 2020.

The number of yoga practitioners in the U.S. has
increased to more than 36 million in 2016, up
an impressive 76% from 20 million in 2012.

Yoga practitioners report
spending over $16 billion annually
on yoga clothing, equipment, classes
and accessories In the last year.

Just over P
SPA INDUSTRY one t d

STATISTICS
(34%) or more than 80 million

Americans say they are somewhat

- or very likely to practice yoga in
$17.5 billion the next 12 months.

in 2017
Yoga practitioners are significantly more
187 miillion involved in many other forms of exercise
spa visits than non-practitioners, with 79%
in 2017 claiming they participate in at least one

other athletic activity, such as running,
cycling and weightlifting.
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WHY PRINT WORKS

Research shows that people of all ages read and trust print media. According to a Millward
Brown Digital survey, print ads significantly boosted the effectiveness of cross-platform
campaigns. LA Yoga magazine offers a highly targeted, cost effective way to leverage print
as part of your overall sales strategy.

Number of U.S. print
consumer magazines 2008-2018

Staying Power: e e
For the past 10 years, i
2016 7,216

the total number 015 7293

. 2014 7,289

of print consumer o3 700

Z 2012 7,390
magazines has o1 717

2010 7,163
su rpassed 7,000 P

Note: Includes consumer print magazines in the U.S. across all
frequency; does not include Sunday supplements/Sunday magazines.
Source: National Directory of Magazines,
MediaFinder.com, 2019

[CIMPA, THE ASSOCIATION OF MAGAZINE MEDIA 113 FACTBOOK 2019

“MarketingSherpa surveyed 1,200 Americans.
They found that consumers trust print ads more than any other type of advertisement.”

Americans of all ages read magazines
— especially younger adults

91% of adults 93% of those 94% of those
under 35 under 25

Read magazine media in the last six months (print and digital editions)
Base: U.S. adults 18+. Source: MRI-Simmons, Fall 2018

[CIMPA THE ASSOCIATION OF MAGAZINE MEDIA 1 FACTBOOK 2019
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magazine ad supported
(index) media websites TV networks

Ad S | n pay attention to or notice ads 146 88 96

m a g azi n e m e d ia ads fit well with the content 145 94 90
products/services advertised are high quality 140 90 87

are more
has ads about things | care about 135 92 88

engaglng and get valuable info from the ads 133 93 89
valued th a n ads more likely to buy products in ads 129 96 88

i N oth er me d i a ads help make purchase decisions 128 96 88

Note: Data for each medium based on levels of agreement with above statements for a set of
vehicles in each medium.

Index: Percentage of adults whe used a set of vehicles in each medium vs. percentage of adults
who used any of these magazine media, websites, and TV vehicles.

Source: MRI-Simmons Multi-Media Engagement Study, Spring 2018

[CIMPA, THE ASSOCIATION OF MAGAZINE MEDIA 59 FACTBOOK 2012

“ While digital content is scanned quickly, paper-based reading is slower and more
deliberate, leading to greater rates of comprehension and recall,” says Media Space Solutions.

For advertisers, this means that traditional print media adsare more likely to make
a lasting impression and, thus, lead to more sales.”

NOT EVERY AD DOLLAR IS THE SAME

Magazines have long

been known as the ROAS: ALL STUDIES—ACROSS MEDIA

most influential of all

media, and now, $4.50 —

reliable third-party

research proves that $L00. -

they are also the best $3.50 -

place to drive sales. ik Return on Advertising Spend
$2.50 |

Nielsen Catalina Solutions $2.00

analyzed 1400 campaigns
across measured media types ~ $1.50 —

$1.00
$0.50 —

MAGAZINES DIGITAL LINEAR TV MOBILE DIGITAL
DISPLAY VIDEO

THE ASSOCIATION OF
[::I MPA “Iaqumg ;‘ED|n Source: Nielsen Catalina Solutions, Multi-Media Sales Effects Studies from 2004-04 2015. Copyright 2016 Nielsen Catalina Solutions




TRENDSETTING

EDITORI Af‘

3 -‘%‘!M ‘,,_-1-

ASSEEN INLA YOGA AUGUS’ .
SEPTEMBER FASHIONISSUE



Bliss ct\work

LIFESTYLE MEDIA GROUP

2020

Editorial Calendar

THEME GUIDES SPECIAL SECTIONS
WELLNESS & FOOD NEW YEAR NEW GEAR

'REGIONAL TRAVEL CROSS-TRAINING STUDIO

SS & CROSS-TRAINING HOLISTIC PRACTITIONER SUMMER ESSENTIALS

YOGA STUDIO

RETREAT & WELLNESS TRAVEL HOLIDAY GIFT

2021 TEACHER TRAINING

not nspi

I’ve discovered i

LAUREN LANDRESS, PUBLIC AFFAIRS,
- SELF-REALIZATION FELLOWSHIP

b
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LA YOGA DISTRIBUTION *ﬁ YOGA

& CIRCULATION ‘%

ICEMAN

LA YOGA MAGAZINE

125,000 Readership

In partnership with our dedicated circulation team we have it
developed and continue to maintain a network of carefully

selected distribution points throughout Southern California from Santa Barbara
throughout Los Angeles to Newport Beach and out to Palm Springs. This

collection of boutique hotels, luxury spas, yoga studios and wellness centers
reaches your ideal customers.

DISTRIBUTION LOCATIONS

400+ Distribution Locations

Yoga Studios, Health Food Stores, Pilates Studios, Gyms, Spiritual Centers,
Teacher Trainings, Holistic Health Centers, Yoga Conferences, Food Festivals,
Music Festivals, Health Fairs, Luxury Spas, Boutique Hotels, Meditation Centers,
Retreat Centers, B-to-B events and other locations.
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LIFESTYLE MEDIA GROUP

LAYOGA PRINT RATES

AD SIZE 1X 3X 6X
Two Page Spread 5,260 4,220 3,690
Full Page + 1/3 Column 4,290 3,440 3,010
Full Page 3,100 2,490 2,180
1/2 Horizontal 1,800 1,440 1,250
1/3 Column 1,190 950 840
1/3 Square 1,190 950 840
1/4 Page 900 720 620
1/6 Page 600 490 420
Back Cover* 1,350 1,230 1,180
Inside Front Cover or Inside Back Cover* 730 620 560
*added to standard full page rate

Studio Profile 215 215 215
Studio Listing 40 40 40

SPECIAL OPPORTUNITIES AND GUIDES

Cross-Training Guide April/May 95
Holistic Practitioners June/July 95
Studio Guide Aug/Sept 95
Retreat & Wellness Travel Guide Oct/Nov 395
New Year New Gear Feb/March 295
Summer Essentials Guide June/July 295
Holiday Gift Guide Oct/Nov 295
Teacher Training Guide Dec/Jan 95

SOCIAL MEDIA PROMOTION
Facebook - $95/post

Instagram - $95/post

Twitter - $275/post

LA Yoga is out and about every week supporting community

events and programs. This ongoing community outreach provides
a variety of opportunities for our advertising partners through
product sampling, gift bags, give away contests and other creative
programs coordinated with our social media channels.




SPECS & SCHEDULE

ISSUE AD CLOSE ART DUE ON SALE
Feb/March Jan 22 Jan 24 Feb 5
April/May March 11 March 13 March 25
June/July May 13 May 15 May 27
Aug/Sept July 15 July 17 July 29
Oct/Nov Sept 23 Sept 25 Oct 7
Dec/Jan Nov 11 Nov 13 Nov 25
ALLADS:

Please provide a PDF/x-1a,PDF/x-4 or PDF/x-4 to: Art@layoga.com

BLEED SAFETY:
Keep all live matter 1/4" from the trim size on all four sides.

LIVE AREA:

All critical matter must be kept within the non-bleed live area
dimension. Add 1/8" on each side of center line of spine for
safety margin.

IMPORTANT NOTE: Do not add borders, lines or shadows
around the edge of your ad. Our production team will create a border
when necessary.

ALTERATIONS TO ARTWORK, AND LATE ARTWORK PENALTY:
We may charge a small penalty for late artwork. If your advertisement
does not meet our production requirements it may be necessary for
us to alter and adjust your artwork. If this is the case we may charge
an additional artwork penalty fee.

No cancellations accepted after space reservation close date.

2-Pg. Spread 17.25 x 11.375"

3.375" x 11.375"

16.75" x 10.875"
2.875" x 10.875"
8.375" x 10.875"

Full Page + 1/3

Full Page 8.875" x 11.375"

1/2 Horizontal
1/3 Square
1/3 Vertical
1/4 Vertical
1/6 Vertical

7.375" x 4.875"
4.875" x 4.875"
2.375" x 9.875"
3.6" x4.875"

2.375" x 4.875"

Bliss

FULL PAGE BLEED

1/2

HORIZONTAL

1/6
VERTICAL|

1/3

SQUARE

1/3

VERTICAL

15.75" x 9.875"
2.375" x 9.875"
7.375" x 9.875"
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LAYOGANEWSLETTER

The LA YOGA weekly newsletter contains inspirational content, events, tips
and tools and special offers. Our newsletter readership represents the core
LA YOGA audience of active yoga and fitness enthusiasts who take classes,
visit spas, dine out, shop, go on retreats, complete yoga teacher trainings, and
attend cultural events. This is a go-to resource for planning and inspiration.

BANNER Size: 468 x 60 Cost: $100/$75

STRATTON - BONDVILLE, VT BUNTICRETS

SPONSOR BOX Size: 180 x 150 Cost: $50/week

BHAKTI FEST- [T ARES
11th Annual Gala
1 at (-)YogaGlo, Santa Monica iYN%PEEGSIE&gtT YOGA THERAPY

JAT Sunday, October 14 at Spm JUﬂe 13:16““
R HOPRA - KREHNAILES Early Bird Tickets available now: | INEWPOIT Beach,CA
SHIVA REA « JAI UTTAL Tathack I-gala-fundral
BHAKTIFEST.COM - ;

TEXT BOX $150/week

Meal Prep Tlps for Your Festival Prepare to Prevent Your Festival Hangover
- e Thes sun & shining, S crowss are scrmming, sed you'm The festival hangerer i it moment when you wake up
at & festival with thousands of others enjoying your QN day two of T in your 1ent with symptoms similar fo
Rl favorke musio—fun times! Food-wise though, fostivals @ hangever: Your body is aching and thrabbing as if you

30 e avee: e baat maakpregoer for A spin. Don't
B et it frighian you! Thur are some sasy ways 1 survi

th fustival while stil anioying those Lst drops of
suarrnac suraline Plan shotd. Heve snacka oady ko 05
H Prgar sirkns and thare's nathing haaltry naarty. Pack

AW L Pl just one masRthen, but A fw back-to-back
1 hurts b sit on your mat and your enorgy level i at all.
i low, Yoou fed thal you need somm serious suppor fa
g your tied body, mind, and soul 10 your frs! class,

S snacks such & ruts, irall i, ke blls, 8 piece and chocolat and coconut water become your friends.
of fruit, o a haalthy bar. Ot for flems that cant go bad or Fortunately, with 3 itis pre-plsnning, fhans sre scme
3 o saashed, e gaing o more a3 . ack a witys %0 prevent the festival hangover, These include: Be
cochnr with, fraenn watnes ul the boliom, chiled snacks Sulective, Chose Fun. Balance Balance Balance, Fuel,
e, paper lowels to soak up condensation, then any snacks that don't need 1o be chilied. Hydrat, Sinp Away, rml and Calabrate
Fiaa maen of Nits SRAT'S SUggaskans Facy Finad mare Spa by Alhara Eagla hare

SUBMITTING ARTWORK

Email your artwork to: news@layoga.com

Please supply your file as a 72dpi, .jpg, .png or .gif format.
DO NOT submit layered psd files.

Text box - image, 100 words + web link.
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LAYOGA WEBSITE

The layoga.com website features expanded versions of articles featured in the print
magazine plus a curated collection of articles from experts in wellness, yoga, meditation,
nutrition, etc. Interactive pages like our annual Yoga Teacher Training Guide consistently
draw traffic to the site every day.

LEADERBOARD Size: 1200 x 148 Cost: $15/$5 cpm

3™ ANNUAL UCLA INTEGRATIVE HEDIEII}E AND MENTAL HEALTH CONFERENCE ’ S“TUHIJAV' “PH". TIH — su"l}‘v' AFH"_ gm 2018
m - [ -
l'he Healing Power ol 9:00am - 5:30pm
()r S()ll I](I - Register today 310-825-1333 or visit:

www2.semel.ucla.edu/integrativementalhealth

SIDE BOX Size: 300 x 250 Cost: $10 cpm

The all-new 36 MPG Symmetrical
All-Wheel Drive Subaru Impreza.
Experience love that lasts.

Learn More »

New & Improved
Superfood Smoothie Kit

JenStookoom TRY IT FREE »

o yourimon

PALM SPRINGS
OCTOBER 26 - 28, 2018

d Yoga Teacher Training
at exhale Venice.

§
7
)
=
=
=
=

4 LEARN MORE»
y, |

r
WANDERLUSTWELL.COM eeXh

BARAE-YOGA<SPA

Fowler

MUSEUM AT UCLA
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LA YOGA SPONSORED
CONTENT

Build brand awareness and generate high ranking inbound
links using sponsored content on our websites. Collaborate
with our editorial team to create powerful content that solves
pressing issues in the area of self-help, wellness, mindfulness,
yoga, and more relevant categories. These evergreen posts
can generate high-quality leads to your website for many years.

.'r"e'giona.l
% v

LEVEL ONE - SILVER
Price: $1,500
m $1,500 - Includes one original article (750-1,250 word count).

*Fee includes editing, proofing and production and preparation of
supplied images.

LEVELTWO - GOLD
Price: $2,000
m $1,500 - Includes one original article (750-1,250 word count).

*Fee includes editing, proofing and production and preparation of
supplied images.

m $465 - Social Media sharing on Facebook, Instagram & Twitter accounts.
m $150 - LA Yoga Weekly Newsletter Editorial Text Boxes.

LEVEL THREE - PLATINUM
Price: $2,500 | Time Frame: Three Months

m $300 - Full website run of half page banners 30,000 impression six
months.

m $1,500 - Includes one original article (750-1,250 word count).

*Fee includes editing, proofing and production and preparation of
supplied images.

m $465 - Social Media sharing on Facebook, Instagram & Twitter accounts.
m $300 - One LA Yoga Weekly Newsletter Editorial Text Box.



Meditate
Sing
Read
Dance
Float
Dream
Explore
Play

Pursue

Vibrate
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LIFESTYLE MEDIA GROUP

FIND BLISS

IT'S ALL ABOUT BLISS.

A comprehensive online directory, calendar of events, content and products dedicated
to helping people create a life of balance, integrity and vitality.

B Expand your message to multiple cities

B Engage with wellness enthusiasts

B Reach key influencers interested in food, home, spa and practice
|

Promote your events through newsletter and social media

find your city... find your bliss
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FIND US ON
SOCIAL MEDIA

100,000+ FOLLOWERS

INSTAGRAM - @LAYOGAMAGAZINE
FACEBOOK - @LAYOGAMAGAZINE
TWITTER - @LAYOGAMAGAZINE

INSTAGRAM - @FIND.BLISS

FACEBOOK - @HOWTOFINDBLISS
TWITTER - @FINDBLISS

CONTACT US

BLISS NETWORK

1234 26TH STREET LAYOGA.COM
SANTA MONICA FINDBLISS.COM

CA 90404 BLISSNETWORK.COM

PH 310-306-1785



